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INTRODUCTION STUDY ANALYSIS
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Figure 4: Parking Payment Split

PROGRAM CONSTRAINTS RECOMMENDATIONS CONCLUSION

1. Equity in transportation - Title VI 1. Phone and Bank Limitations Implementing PBC universally throughout the District is feasible with the right approach. DDOT recommends making areas that
< Consideration of minorities and the low-income population “ Partnership with local businesses in the area: prepaid options can be available at local convenience  g|ready have high PBC utilization a primary focus to serve as an example for the rest of the city. Converting areas with little to no
2. Visitors and tourists that are coming into the District may not be aware of the PBC service stores. PBC utilization will be more challenging, but it can be justified depending on the land use/business factors of the said area as

s If the customer has no smartphone or internet enabled devices, then the customer can use PBC

< DDOT should make PBC easily accessible for all types of customers, including customers that are well as the operations and administrative advantages. Special considerations should be made for potential users with

through an automated phone system without the need of an internet-based device.

from outside the region including international travelers that may not have access to a data plan 2. Commuters from another state or international technological or financial restrictions to ensure they can access PBC zones. With the framework of PBC provided, implementing
or even cell phone when here. ¢ Make PBC an open contract. this program will be beneficial to the District.
3. Pay by Cell Marketing 3. Business affiliated parking needed

** Make company fleet/business account membership option available.
**Having a marketing campaign to publicize PBC is essential for initially integrating the pilot program. . . .
4. Allow permits to be purchased through WMATA similar to how SmarTrip cards are sold.

+*DDOT should coordinate with advisory neighborhood commissions (ANCs) meetings and business < Purchase of a weekly, monthly, or yearly permit.
improvement districts (BIDs) to market the program. ** Send a monthly parking invoices to users. Operational percentage fees can be added to this payment

method to recuperate administrative costs to the District. '
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